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Essay from the year 2007 in the subject Business economics - Trade and Distribution, grade: 1,7, Solvay
Business School, Brussels (Solvay Business School, Brussels), course: Advanced Marketing, 23 entries in
the bibliography, language: English, abstract: Since their introduction several years ago Fairtrade products
have remained subject to low sales and failed to win satisfactory market shares. Investigating into the reasons
for the observed underperformance the study will begin by analysing customers' motivations to buy Fairtrade
products and their reasons to refrain from Fairtrade purchases. After the analysis of the various important
influences on customers' Fairtrade buying behaviour, it will examine some of the implications this may have
for marketing professionals. The study will conclude that some of the main factors affecting Fairtrade
purchases are of demographical nature, while others stem from customer equity dimensions, before it will
propose a number of possible actions to increase the success of the Fairtrade initiative. [...]
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From reader reviews:

Kathleen Allen:

The book Fairtrade: Motivations of Customers to Engage in Fairtrade Purchases and the Implications for
Marketing Professionals can give more knowledge and information about everything you want. Why then
must we leave the good thing like a book Fairtrade: Motivations of Customers to Engage in Fairtrade
Purchases and the Implications for Marketing Professionals? Some of you have a different opinion about
book. But one aim that book can give many details for us. It is absolutely right. Right now, try to closer with
your book. Knowledge or facts that you take for that, you may give for each other; you could share all of
these. Book Fairtrade: Motivations of Customers to Engage in Fairtrade Purchases and the Implications for
Marketing Professionals has simple shape however you know: it has great and large function for you. You
can look the enormous world by wide open and read a reserve. So it is very wonderful.

Mary Partee:

The actual book Fairtrade: Motivations of Customers to Engage in Fairtrade Purchases and the Implications
for Marketing Professionals has a lot details on it. So when you check out this book you can get a lot of help.
The book was written by the very famous author. This articles author makes some research previous to write
this book. That book very easy to read you may get the point easily after perusing this book.

Sherry Ellis:

Precisely why? Because this Fairtrade: Motivations of Customers to Engage in Fairtrade Purchases and the
Implications for Marketing Professionals is an unordinary book that the inside of the publication waiting for
you to snap this but latter it will jolt you with the secret the idea inside. Reading this book next to it was
fantastic author who else write the book in such remarkable way makes the content on the inside easier to
understand, entertaining method but still convey the meaning totally. So , it is good for you for not hesitating
having this nowadays or you going to regret it. This book will give you a lot of positive aspects than the
other book have got such as help improving your proficiency and your critical thinking means. So , still want
to hesitate having that book? If I ended up you I will go to the e-book store hurriedly.

Jamie Ault:

Does one one of the book lovers? If yes, do you ever feeling doubt if you are in the book store? Try to pick
one book that you find out the inside because don't evaluate book by its include may doesn't work the
following is difficult job because you are frightened that the inside maybe not because fantastic as in the
outside seem likes. Maybe you answer can be Fairtrade: Motivations of Customers to Engage in Fairtrade
Purchases and the Implications for Marketing Professionals why because the amazing cover that make you
consider concerning the content will not disappoint you. The inside or content is usually fantastic as the
outside as well as cover. Your reading 6th sense will directly make suggestions to pick up this book.
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